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 The 6th World Conference of 
Science Journalists in 2009 will 

give journalists the opportunity 
to share ideas, raise the quality 

of scientific journalism, report 
on science and technology 

and compare experiences from 
around the world.

wcsj2009 is a not-for-profit 
conference. Any surplus income 
generated from this conference 
will be used to fund journalism 

training organised by the 
Association of British Science 

Writers (absw). 



Science journalists have 
a vital role to play in 

informing millions of 
people around the world 
about the latest advances 

and controversies in 
science and technology. 

At wcsj2009 we welcome 
journalists, editors and 
science communicators 

from both developed and 
emerging countries to enjoy 
our exciting programme of 

events, share experiences, 
develop new contacts and 

report great stories.

— Pallab Ghosh
Science Correspondent, BBC News

& President, World Federation 
of Science Journalists





Science journalists have a vital role 
in a fast-moving world. Yet they 
face immense challenges as society, 
audiences and technology all change 
and science advances ever more rapidly. 
In recent years, the amount of scientific 
news has grown vigorously as science 
plays an increasingly central role in 
society, and interaction between the 
scientific community and news media 
has intensified.

The Association of British Science Writers 
(absw) is proud to host wcsj2009 with the 
support of UK-based and international 
partners. The conference will bring more 
than 600 science journalists to the UK 
from around the world.

wcsj2009 will be the 6th international 
meeting of the World Federation of 
Science Journalists, a confederation 
of more than 30 science journalists’ 
associations worldwide. The previous 
highly successful meetings in Montreal 
and Melbourne each drew more than 
600 delegates from over 50 countries.

— Julie Clayton
Conference Director

Introduction



A unique opportunity to have a 
presence at the world’s leading 
conference for science and 
technology journalists. 

Gain exposure for your organisation 
to the world’s media. 

A chance to network with the 
world’s most respected science 
writers and broadcasters. 

Raise awareness of your organisation 
before, during and after the event by 
tying in with the event marketing. 

Create future international media 
contacts for your organisation with 
the leaders in this sector. 

Find out the current trends in 
reporting techniques and how you 
can best present your organisation to 
today’s international media. 

Why Sponsor the wcsj2009?



London, the City
London is a world-class hub of 
international media, scientific 
research, culture and tourism. 
With easy connections to places of 
scientific interest around the UK, 
Ireland and continental Europe, 
London is the ideal venue for the 
6th World Conference of Science 
Journalists in 2009.



London’s Albert bridge

 



 Science writers, reporters, editors, broadcasters, film-
makers and those involved in communicating science 
to the public are amongst the 600 members of the 
Association of British Science Writers.

Since its conception, more than sixty years ago, the absw 
has run a packed calendar of activities. These include 
briefings, workshops, social events and lunches with 
those who shape science policy. Members receive regular 
issues of the Science Reporter and have access to their 
own email list, blog and website. Student membership 
is open to postgraduate students who want to enter 
science journalism. They can benefit from career advice, 
internships and mentoring schemes.

The social highlight of the year is the “Oscars” of the 
science-writing world – a series of awards for excellence 
in science journalism. The absw has a presence at all 
major science events throughout the UK and takes an 
active role in eusja – the European Union of Science 
Journalism Associations.

The absw’s standing and the respect it has gained from 
both its members; the wider scientific community and 
the media has resulted in the association being regarded 
as a major player in both national and international 
science communication affairs.

For further information go to www.absw.org.uk 

The World Conference of Science Journalists is one of 
the major activities of the World Federation of Science 
Journalists (wfsj).

The World Federation is a non-profit, nongovernmental 
international organisation representing science 
and technology journalists’ associations. Its 
members are national, regional and other 
international associations of science and technology 
journalists. It is an ‘association of associations’. 

The Federation was founded in November 2002 at the 3rd 
World Conference of Science Journalists in São José dos 
Campos, Brazil, building on a vision born during the 1st 
World Conference of Science Journalists, in 1992 in Tokyo, 
and further developed at the 2nd World Conference in 
Budapest in 1999.

In 2002, Canadian science journalist Veronique Morin 
was elected the first president of the Federation. 
Canadian and Québec science journalists then 
organised the 4th World Conference of Science 
Journalists which was held in Montréal, in October 
2004. The conference drew 600 participants from 58 
countries as well as representatives from more than 
30 associations worldwide. The current president is 
Wilson da Silva, an Australian journalist and editor of 
Comos magazine. More information visit www.wfsj.org

Conference Hosts

The Association of 
British Science Writers

The World Federation 
of Science Journalists



wcsj2007, Melbourne

Sponsorship Opportunities



Your organisation logo to appear on 
all promotional literature: 

Letterhead 
Conference flyer 
Advertisements 
Conference handbook cover 
Website home page
E-newsletter template 

Acknowledgment by the Conference 
Chairman during the opening 
ceremony.

A list of delegates (pdf format) who 
have consented to having their 
details on the delegate list, two 
weeks prior to the conference.

The opportunity to email delegates 
(via the e-newsletter) with editorial 
information about your organisation 
two weeks prior to the conference.

Full A4 colour advertisement in 
premium position in the conference 
programme handbook.

Organisation logo displayed on all 
generic PowerPoint slides sessions. 

Organisation logo on all conference 
signage for all venues.

•
•
•
•
•
•

Mentioned in any editorial in 
association with conference.

Free VIP registration for 10 delegates, 
includes all conference sessions. 

Exhibition space in the refreshment 
areas – 3 × 2m.

VIP suite for guests and Organisation 
staff to use during the conference. 

Opportunity to make a five-minute 
presentation to the delegates at the 
opening reception.

Acknowledged as a Lead Partner 
with coloured logo on the 
sponsors’ page in the conference 
programme handbook.

Organisation description of 
100 words in the conference 
programme handbook. 

Literature inserts into the 
conference delegate bag.

Website link through your 
organisation’s logo on the 
conference sponsors’ page. 

3 opportunities available:
£150,000 + vat

Leading 
Conference 
Partner



Acknowledgment by the 
Conference Chairman during the 
opening ceremony.

A list of delegates (pdf format) who 
have consented to having their 
details on the delegate list two 
weeks prior to the conference.

Full A4 colour advertisement in the 
conference programme handbook.

Organisation logo displayed on all 
generic PowerPoint slides sessions. 

Organisation logo on all conference 
signage for all venues.

Free registration for eight delegates; 
includes all conference sessions. 

Exhibition space in the refreshment 
areas – 3 × 2m.

Acknowledged as a Platinum 
Sponsor with coloured logo on the 
sponsors page in the conference 
programme handbook.

Organisation description of 
100 words in the conference 
programme handbook. 

One literature insert into the 
conference delegate bag.

Website link through your 
organisation’s logo on the 
conference sponsors’ page. 

4 opportunities available:
£75,000 + vat

Acknowledgment by the 
Conference Chairman during the 
opening ceremony.

A list of delegates (pdf format), who 
have consented to having their 
details on the delegate list, two 
weeks prior to the conference.

½ page colour advertisement in the 
conference programme handbook.

Organisation logo displayed on all 
generic PowerPoint slides sessions. 

Free registration for four delegates; 
includes all conference sessions. 

Exhibition space in the refreshment 
areas – 3 × 2m. 

Acknowledged as a Gold Sponsor 
with coloured logo on the sponsors’ 
page in the conference handbook.

Organisation description of 100 
words in the conference programme 
handbook. 

One literature insert into the 
conference delegate bags. 

Web site link through your 
organisation’s logo on the conference 
sponsors’ page.

5 opportunities available:
£50,000 + vat

Platinum Gold

 



As befits the home of the world’s 
oldest professional association 
for science writers, journalists 
and communicators, London 
can lay claim to being the capital 
city of world science reporting. 
wcsj2009 delegates coming to 
this great city will be able to 
benefit from the widest possible 
pool of professional talent, 
expertise and experience – as well 
as having the opportunity to visit 
many of the UK and Europe’s 
leading centres of scientific and 
technical excellence.

— Dr Ted Nield
Editor, Geoscientist
& Chair, Association of British Science Writers (absw)

Sponsorship Opportunities



Canary Warf, London

Science journalists play 
a vital role in informing 
and educating their 
audiences about the latest 
advances in science, yet face 
unprecedented challenges 
in serving the public’s need 
for accurate and insightful 
reporting. Audiences want 
stories round the clock, 
editors want stories faster 
and sexier. And many 
reporters are under pressure 
to convince their editors 
that their stories matter as 
much to their audiences as 
those that deal with politics, 
economics or crime.

 



Acknowledgment by the 
Conference Chairman during the 
opening ceremony.

A list of delegates (pdf format), who 
have consented to having their 
details on the delegate list, two 
weeks prior to the conference.

¼ page advertisement in the 
conference programme handbook.

Organisation logo displayed on all 
generic PowerPoint slides sessions. 

Free registration for two delegates; 
includes all conference sessions. 

Exhibition space in the refreshment 
areas – 3 × 2m.   

Acknowledged as a Silver Sponsor 
with coloured logo on the 
sponsors’ page in the conference 
programme handbook.

Organisation description of 
100 words in the conference 
programme handbook.  

Website link through your 
organisation’s logo on the 
conference sponsors’ page.

5 opportunities available:
£25,000 + vat

Silver

Sponsorship Opportunities



An opportunity for your organisation 
to make a two-minute presentation 
to guests at the Welcome Reception.

Free standing signage (provided by 
your Organisation) to be displayed 
during reception.

The opportunity for your 
organisation’s staff to greet 
guests upon arrival at 
entrance to the reception.

The opportunity to provide a gift to 
all delegates attending the reception 
(cost covered by your organisation).

Home page of the internet 
computers linked to conference 
website, with acknowledgement that 
your organisation is supporting the 
Media Working Room.

Your organisation’s branding 
throughout the Media Working 
Room (to be discussed with the 
conference organisers).  

Your organisation’s screen saver on 
each desktop.

Free standing signage (provided by 
your organisation) to be displayed at 
entrance to room.

Quarter (¼) a4 colour 
advertisement in the conference 
programme handbook.
Your logo and acknowledgement 
in the conference 
programme handbook.

Acknowledged as a sponsor 
with coloured logo on sponsors’ 
page in the conference 
programme handbook.

Web site link through logo on the 
sponsors’ page.

£20,000 + vat

If supported by a media company 
then some of this sponsorship will be 
accepted as Value in Kind.

Ten complimentary tickets to the 
Welcome Reception.

Your organisation’s logo and 
acknowledgement as the Welcome 
Reception Sponsor in the conference 
programme handbook.

Your organisation’s logo and 
acknowledgement on the 
conference website with a link to 
your website.

One piece of promotional literature 
to be included in the delegate bag.

£9,500 + vat

Welcome Reception

Media Working Room

Including Internet 
Café & Wireless 
Connectivity

The Welcome 
Reception will be 
the first official 
event for the 
conference.

 



Sponsorship Opportunities



The Evening Receptions will take 
place at the end of each conference 
day, in the main conference venue 
and at the Natural History Museum.

Free standing signage (provided by 
your Organisation) to be displayed 
during reception.

The opportunity for your 
organisation’s staff to greet 
guests upon arrival at 
entrance to the reception.

Your organisation’s logo and 
acknowledgement as an Evening. 
Reception Sponsor in the conference 
programme handbook.

Your organisation’s logo and 
acknowledgement on conference 
website with a link to your website.

One piece of promotional literature 
to be included in the delegate bag.

An opportunity for your organisation 
to make a two-minute presentation 
to guests at the Evening Reception.

Ten complimentary tickets to the 
Evening Reception.

Two sponsors per evening reception 
will be permitted.

£7,500 + vat

Your logo and acknowledgement as 
screen saver on all computers in the 
prep room.

Free standing signage at entrance to 
the Speakers’ Lounge displaying your 
organisation’s logo.

Your organisation’s logo and 
acknowledgement in the conference 
programme handbook.

Your organisation’s logo and 
acknowledgement on the 
conference website sponsors’ page, 
with a link to your website.

Your organisation’s logo and 
acknowledgement on all speakers’ 
letters and speakers’ briefing notes.

£9,500 + vat

Evening Receptions

Speakers Lounge

 



Your organisation’s logo printed on 
delegate bags (artwork is subject to 
committee approval).

Your organisation’s logo and 
acknowledgement in the conference 
programme handbook.

Acknowledged as a sponsor on the 
sponsors page in the conference 
programme handbook.

Website link through your 
organisation’s logo on 
the sponsors’ page.

One piece of promotional literature 
to be included in the delegate bag.

The sole opportunity to also sponsor 
the delegate stationary and data 
memory sticks.

£9,500 + vat

The conference organizers are 
happy to discuss with supporters 
and sponsors the option of hosting 
breakfasts and lunches at the 
conference venue on 1st, 2nd and 3rd 
July 2009. 

These can be negotiated either as 
stand-alone events or in combination 
with other sponsorship opportunities, 
including exhibition space in the 
refreshment areas – 3 × 2m.

£7,000 - £9,000 + vat

Sponsorship Opportunities

Delegate Bags

Breakfasts & Lunches



Your organisation’s logo printed on 
delegate name badges and lanyards 
(in conjunction with conference 
logo - design subject to committee 
approval).

Your logo and acknowledgement 
in the conference 
programme handbook.

Acknowledged as a Sponsor 
with coloured logo on sponsors’ 
page in the conference 
programme handbook.

Your organisation’s logo printed on 
the data stick (in conjunction with 
conference logo – design subject to 
committee approval).

The use of the data stick 
post-wcsj2009.

Your logo and acknowledgement 
in the conference 
programme handbook.

Acknowledged as a sponsor 
with coloured logo on sponsors’ 
page in the conference 
programme handbook.

Website link through logo on the 
sponsors’ page.

One piece of promotional literature 
to be included in the delegate bag.

£5,000 + vat

Website link through logo on 
sponsors’ page.

One piece of promotional literature 
to be included in the delegate bag.

£5,000 + vat

London, City Hall & Tower Bridge

 
Delegate Name Badge and Lanyard

Conference Proceedings Data Stick



The conference organizers are happy 
to discuss with relevant organisations 
the option of hosting skills-building 
workshops at the conference venue, 
on either 2nd or 3rd July 2009. 

These can be negotiated 
either as stand-alone events 
or in combination with other 
sponsorship opportunities, 
including exhibition space in the 
refreshment areas – 3 × 2m.

Each journalism scholar 
will receive:

Return airfare from their 
country of origin.

Accommodation in close proximity 
to conference venue for the duration 
of the event.

Full conference registration 
(including social functions).

Cash allowance for the duration of 
their stay to assist with expenses.

Assistance with visa applications and 
travel insurance.

Benefits to being a 
Conference Friend:

Your logo and acknowledgement 
on conference website with a link to 
your website.

Your logo and acknowledgement in 
the conference program handbook.

Acknowledgement and logo on 
special Friends of the Conference 
PowerPoint slide to be displayed at 
the delegate registration area.

Acknowledgement and logo 
on special Friends of the 
Conference signage to be 
displayed in catering area.

An opportunity to meet with your 
sponsored journalist(s) at Conference 
Social Events.

£5,000 + vat

Sponsorship Opportunities

Skills-building workshops

Friends of the Conference



Your organisation to provide pads 
and pens to be placed into the 
delegate bag.

Your stationery items to be used on 
the conference registration desk.

Your organisation’s logo and 
acknowledgement in the conference 
programme handbook.

Your organisation’s logo and 
acknowledgement on the 
conference website with a link to 
your website.

£4,000 + vat

Full colour a4 page: £1,500
Full colour half a4 page: £1,000
Black and white half page: £750

 

Delegate 
Stationery

Advertising 
rates for the 
Conference 
Programme 
Handbook:

 



Contact name:

Position:

Organisation:

Postal Address

County: 		  Postcode:

Country:

Phone:

Fax:

Email:

Website:

I/we would like to take up the following package(s):
Package Name:		  Cost:

	 Total Cost:

I/we understand that package(s) will be subject to Committee approval and their 
decision will be final.
I/we have read and understand the attached Conditions of Contract.

Signed:
(for and on behalf of the sponsor / organisation listed above)

Name:		  Date:

To confirm your exhibition space/sponsorship, please send a completed application 
form together with a 50% deposit payment by return. Your application will only be 
processed and secured on receipt of your deposit cheque.

Re
ad

 co
nd

iti
on

 o
f c

on
tra

ct
 o

n 
ba

ck

Please return this form with payment to:
Benchmark Communications
14 Blandford Square
Newcastle Upon Tyne - ne1 4hz

United Kingdom

tel: +44 (0)191 241 4523
fax: +44 (0)191 245 3802

Balance of payment will be due 
on 30 September 2008.

Application to Sponsor / Exhibit



	 the building becomes wholly or partially unavailable for the holding 
of the Exhibition. The Exhibitor agrees and undertakes to insure to their 
full replacement value the contents of his stand and all associated 
equipment and materials.

7	 The Exhibitor is responsible for the safety of his products, display and 
stand. During move-out period, material should not be left unattended at 
any time.

8	 It is the responsibility of the Exhibitor to leave his stand space clean and 
tidy during the Exhibition and after moving out.

9	 The Organisers reserve the right to postpone the holding of the 
Exhibition from the set dates, and to hold the exhibition on other 
opening dates as near to the original dates as practicable, utilising the 
right only where circumstances necessitate such action and without any 
liability to the Organisers.

10	 If due to any unforseen circumstances it is found necessary to close the 
Exhibition on any day or days or to vary the hours the Exhibition is open, 
the Organisers reserve the right to do so, at their sole discretion.

11	 Exhibitor’s Liability: Every Exhibitor hereby accepts liability for all acts 
or omissions by himself, his servants, contractors, agents and visitors 
and undertakes to indemnify the Organisers. To keep them indemnified 
against all liability in respect thereof and against all actions, suits, 
proceedings, claims, demands, costs and expenses whatsoever, which 
may be taken or made against the Organisers or incurred or become 
payable by them arising there from or in respect thereof including any 
claims arising out of the supply by the Exhibitor of samples of any kind 
whatsoever whether such samples be sold or given away free and 
including any legal costs and expenses and any compensation costs 
and disbursements paid by the Organisers on the advice of Counsel to 
compromise or settle any such claims. Notwithstanding the indemnity 
hereby given. The Exhibitor undertakes to arrange appropriate third party 
liability insurance.

12	 No exhibitor shall erect any sign, stand wall, or obstruction which in the 
opinion of the Organisers interferes with an adjoining Exhibitor. Plans of 
proposed exhibition stand must be supplied to the Organisers for approval.

13	 No Exhibitor shall occupy his stand space in the Exhibition until all 
monies owing to the Organisers by the Exhibitor are paid in full.

14	 The Organisers may from time to time add to or vary the foregoing Rules 
and Regulations and do anything at their sole discretion they deem 
desirable for the proper conduct of the Exhibition, provided that such 
amendments or additions do not operate to diminish the rights reserved 
to the Exhibitor under this agreement and shall not operate to increase 
the liabilities of the Organisers.

CONDITIONS OF CONTRACT
1	 If the Sponsor / Exhibitor fails to comply in any substantial respect with 

the terms of this agreement the Organisers shall have the right to sell 
the package, the Sponsor / Exhibitor, however shall be liable for any loss 
suffered by the Organisers thereby, and all monies paid by the Sponsor / 
Exhibitor hereunder shall be absolutely forfeited to the Organisers.

2	 The Sponsor / Exhibitor will pay 50% of the fee to the Organisers at the 
time of booking the exhibition space. Exhibitors have seven (7) days in 
which to make their final payment when it falls due on 30 September 
2006. After this time, and only when monies have not been paid, the stand 
/ package will be available for sale to another firm. All deposits paid to this 
stage will automatically be forfeited and no refund will be made.

3	 Cancellation: In exceptional circumstances the Organisers will be 
prepared to consider cancellation of their Contract with Exhibitors / 
Sponsors, but only if the following conditions are complied with:

(a) That the request for cancellation is submitted by registered post
(b) That the Organisers are able to re-let the cancelled space / rebook the 

sponsorship package in its entirety.
(c)	That the reason given for the request of the cancellation is, in the opinion 

of the Organisers, well-founded.
(d)	That the Sponsor / Exhibitor agrees that the Organisers shall retain 50 per 

cent of the contract price if the cancellation is accepted. (100 per cent of 
the contract price will be payable if the cancellation is accepted within 
two months of the opening of the Conference.)

EXHIBITION RULES AND REGULATIONS
1	 If, in the event of the Exhibitor failing to occupy the said space by the 

advertised time of the exhibition, the Organisers are authorised to occupy 
or cause the said space to be occupied in such manner as it may deem 
best in the interests of the Exhibition without refund to the said Exhibitor 
and without releasing the exhibitor from any liability hereunder.

2	 All exhibitors shall be producers, importers or representatives for goods 
and/or services displayed. No Exhibitor shall display on his stand any 
advertisement for goods manufactured and/or sold, or services provided 
by a non-Exhibitor unless written permission has been obtained from 
the Organisers. Products not approved for sale in Australia, may be 
displayed if the product and signage clearly states the item is unapproved 
in Australia. The Organisers reserve the right to remove any product or 
display that the Organisers deem to be dangerous or distasteful.

3	 Dismantling the Exhibits: Exhibits must not be removed and displays 
must not be dismantled either partially or totally, before the closing time 
on the last day of the Exhibition. All exhibits and display material must be 
removed as soon as possible and by the time indicated.

4	 Exhibitors shall comply with the Rules and Regulations stipulated by the 
Organisers, the Health Department and the Metropolitan Fire Brigade and 
with all relevant State and Commonwealth Acts.

5	 The Exhibitor will not damage any walls or floors or ceiling of the 
exhibition area in which his stand is located-by nails, screws, oil, paint or 
by any other cause whatsoever. Any damage suffered will be repaired at 
the Exhibitor’s cost.

6	 Insurance Liability: Neither the Organisers nor the conference venue 
owners will be responsible for the safety of any exhibit or property of any 
Exhibitor, or any other person for the loss or damage of, or destruction 
to same, by theft or fire or any other cause whatsoever, or for any loss 
or damage whatsoever sustained by the Exhibitor by reason of any 
defect in the building caused by fire, storm, tempest, lightning, national 
emergency, war, labour disputes, strikes or lock outs, civil disturbances, 
explosion, inevitable accident, force majeure, or any other cause not 
within the control of the Organisers or for any loss or damage occasioned, 
if by reason of happenings of any such event, the opening of the 
Exhibition is prevented or postponed or delayed or abandoned, or 

Application to Sponsor / Exhibit



wcsj2009 Director

Julie Clayton, Director wcsj2009

e: julie.clayton@wcsj2009.org
t: +44 (0)117 946 6284
or +44 (0)7802 406729

For further information about the 6th World Conference of Science Journalists in 
2009 (wcsj2009) please use one of the following contacts.

Conference Organisers’  Office

Sarah Willan

Benchmark Communications
14 Blandford Square
Newcastle Upon Tyne
United Kingdom - ne1 4hz

t: +44 (0)191 241 4523
f: +44 (0)191 245 3802
e: sarah.willan@wcsj2009.org

Contact Details




